sd1sswAlikY aduduiaingias Ui 3 adui 2 wqumay - oAy 2563

Ramkhamhaeng University Journal: Graduate School Vol. 3 No. 2 May - August 2020

: : , uﬂ“gbe\é
ISSN 2651-1673 (Print) ISSN 2672-9210 (Online) ‘l‘GNsR:)“N"“

\ﬂwwu

Uadeniinaranisinduladendesasunussianlauiavesiuilnalulssmalne

Factors Affecting Decision of Customer to Purchase a Hybrid Car in Thailand

USeyayn ussasua”
Waudiaingnay U Ing1aguIuIdfkaaunase
*FURAYBUUNAIY

Parinya Bunjongmanee"
F-mail: dr.parinya@outlook.com’
'Graduate School, Stamford International University

*Corresponding author

Received: September 23, 2019 / Revised: August 10, 2020 / Accepted: August 11, 2020

UNANYD
Aav & aw ¢ A Y ' aAa ] v a
N137398U NQWQﬂigﬁﬂﬂLWBﬁﬂ‘H’] (1) {jf\]f\]EJ@']U?"JUU?SE#&W]'Nﬂ"li@]a'}ﬂwmﬁ\lamaﬂqimﬂaﬁﬂﬁ]

¥
A A i3

Weondesasudussnnlauia (Hybrid) vesiuslaalulsewmalvy (2) Jademunimanuaingidud

ninadenisandulaiiendesavudussianlauia vesfuilanlulsenalng (3) Jadesu
a o ' v a a & s a PPN

AuAINNNTUSNsTllnasdensAnduladendesasuduszianlauia vesuslaalulszinalng

q

(@) msfnauladendesasuiussnvlausa vesjuilnalulssmelng uay (5) nsevladening

' v a

sonsinaulafendesasudussinnlauia vesuilaalulsemelng naudiegne e nguuseng

fifsnauladondososudussinlevin luvsundlne [Hunsidedsuiinu Tnefingusdiedng
Favmadauau 400 au TagliTEnsduiiegiuuutudy addflilumslinneidoya Ysznaude
Anud Ardesay Al Andssuunnsgiu anduiusuuuiiiesdu (Pearson correlation)
waNITIATIERNISanaeeNvA (multiple linear regression) lagfvunad1tedAgynisana
fisgdtu 0.05 wuin (1) tadesudiuuszasmsnsnainnm Tuswegluseduinn (2) tadesunn
anwalnsdua lunmsuegluszauinn (3) Jaderuamuninnisuinig luamsweglusezauin
(@) msmauladentesnsuduszsianlouin vesuslnaludsemalne Tunmsuegluseduain

¥

AdnAgy: N13anaUlaTe; duUTTANNINIINAIN; NINANBAINTIAUAN

33



1saIsswiky adviaiinang ds Uil 3 adui 2 waumay - Avwiay 2563
3
%

& $ Ramkhamhaeng University Journal: Graduate School Vol. 3 No. 2 May - August 2020

L
vd"'nts"g“‘:f:@e“g\ ISSN 2651-1673 (Print) ISSN 2672-9210 (Online)

S

uaz (5) Hhdeiifavinaronsinduladendesasuivssnleuin vosuilaaludsumelng nu
audadediuynna Ae sgldveiheu sedunsinw wagen Aunisndawasnsiingly
uinsiausssn anudesiulunisuinis anuvasads sduyadnnm dunisindedeans
AUSNYUENINLAN AIUNITARATUNITAIN AIUNTADUALDIROAIUABINITVRILITUINIS
Fundndas IdvEwadensdrauladontesnsuiussnvleuin vesuilaalulsemelng oehedl

aad

HydAyneananTeau 0.05

Abstract

This research aims to study (1) the effect of marketing mix on decision to purchase
hybrid car of the consumer in Thailand (2) the effect of brand Image on decision to
purchase hybrid car of the consumer in Thailand (3) the effect of service quality on decision to
purchase hybrid car of consumer in Thailand (4) decision to purchase hybrid car of consumer
in Thailand (5) to analyze factors affecting decision to purchase hybrid car of consumer in
Thailand. Sample were persons who had purchased hybrid car in Thailand. Samples consisted
of 400 people, the sample selection was performed by accidental sampling technique to be
quantitative research. Descriptive statistics, i.e., were frequency, percentage, average, standard
deviation were used. Inferential statistics were Person correction and Multiple Regression
Analysis. The statistical significance was 0.05.

The result showed that: the effect of marketing mix on decision to purchase hybrid
car of the consumer in Thailand found that respondents emphasized for overall at high
level. (2) the effect of brand Image on decision to purchase hybrid car of the consumer
in Thailand found that respondents emphasized for overall at a high level (3) the effect
of service quality on decision to purchase hybrid car of consumer in Thailand found that
respondents emphasized for overall at high level. (4) decision to purchase hybrid car of
consumer in Thailand found that respondents emphasized for overall at high level (5) the
analyze factors affecting decision to purchase hybrid car of consumer in Thailand found
that personal factors is monthly income, education, occupation, understanding of customer,
culture, reliability assured services, security, personality, communication, physical environment,
promotion, responsiveness, product, bachelor’s degree, officials/ employees of state
enterprises influence affecting decision to purchase hybrid car the customer in Thailand.

The statistical significance was 0.05.
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