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Abstract

The objectives of this study were (1) to study the perception of the NBTC’s image
(2) to compare the perceived NBTC image of people with different socio-economic status
and (3) to study the Influence of media channels on perceived the image of the NBTC office.

Research findings were (1) responding perceived the image of NBTC and
(2) The respondents with different socioeconomic status had different perceptions of the
NBTC image and (3) the perception of NBTC image is related to the media channels used
by the NBTC and is related to the outside media chanels.

Keywords: NBTC image; percived image; communication
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