NsA1SSWAkY adudmindng1ds i 6 aduii 3 Augiau - SuaAy 2566

Ramkhamhaeng University Journal: Gradvate School Vol. 6 No. 3 September - December 2023 %,, A

K )
ISSN 2672-9822 (Online) "4s~5 ety

Jadeniinasonisanduladedusnliussaduaiinedunndauvesuslaalunyaumnuniuns
Factors Affecting to Consumer’s Decision of ECO-FRIENDLY Packaging

of Consumers in Bangkok

flgu1 WAMSUUNIAT WAy g 5IRTENA2

q

AUz UYTLAZINGINITIANIT WNINeIRBSBaviunen Usswelney

* YU a

HIURATRUUNAINU
Natacha Wongsribupachart!” and Natha Thornchareankul?
Faculty Accounting and Management Science, Southeast University, Thailand

‘Corresponding author: nattacha.wong198@gmail.com

Received: June 25, 2023 / Revised: September 19, 2023 / Accepted: September 20, 2023

UNANEa

msfnwiteadsiiinguazasdifio (1) Anvinisindulatodudiliussyfamifedundeuesuilaa
Tunsaymamuas (2) Anvsedudiadeduinuad daudsvaumenisnain Ainademssndulatoaudniliussyfosi
diodunndouvesiuilnalunganmamuns (3) Anwiladeifnanensinaulatedudiliussafasifiodunndon
vosfustnalungammnumuas Wunsidedasunalaeldzuuuunmsddodsdmnaiusunudeyadmewuuaeuniy
Han1sAnEINUI nguiegsdlvialunemds Saeaz 53.00 01g 26 - 35 U Sewaz 50.50 fin1sAnunsziuUsyaes
visolfiouwi fesar 67.20 anunmlan Seuaz 73.00 flendwwiinnuuidmenyu Jovas 44.20 eldiadeselfion
agluyae 15,001 - 30,000 um Fosaz 50.00 Yadusuiimuadvesiusinalunsevmumunas snudselevidldasy
Tngsaegluseduin (X = 4.04) muagviounmanual nesiueglusedunin X = 3.96) suanulbingd lnesw
oglusziuann (X = 4.00) shunthitlusnuenuy Tneswegluseduinn (X = 3.98) Yadudimuszaumisnisnain
Aundndue lngsaegluseduuin (X= 4.05) musa Wneswegluszauinn X = 3.94) Autesmnen1sdndmiig
Tngsauegluszivunn (X = 3.91) munisdaasuniseain lnesiuegluseiuinn (X = 3.90) wagladermunisinauls
FoAumiliussasumifledunndenvouslalunsunmumuns nerweglussduann (X = 3.89) Hanisvadoy
aunAgiunuin Jadeduiinund Ussnoude agvieunmdnual anulinde wazwihilufiuniuidaasie
msdnduladenliussyiasiiiodunadenvosuslnalungummmuas Idogreldodfynsadafiszdu 0.05
Tadednuuszaun1an1snann Usenausmig sUNansiae fusIn1 futemensind miielasiun1sasasunIsmaie

o @ a

daasiansinduladenldussadniiedunndonvesyusiaalunsummmuas negivdedAyneatianisedu 0.5

[

AEAeY: UTTIdueiiiedandey; Huslne; iruad

77



sq1sswAKY aduluindngids il 6 atuii 3 dugisu - Suaay 2566

%,% &Oi*; Ramkhamhaeng University Journal: Gradvate School Uol. 6 No. 3 September - December 2023
4"'4s~§”:;’£§e“"\ ISSN 2672-9822 (Online)
Abstract

The purposes of this research were (1) To study consumers’ decision to buy environmentally
friendly packaging products in Bangkok, (2) To study the level of attitude factors and marketing mix affecting
consumers’ decision to buy environmentally friendly packaging products in Bangkok (3) To study the factors
affecting consumers’ decision to buy environmentally friendly packaging products in Bangkok. It is quantitative
research using a survey research model to collect data by questionnaires. The study revealed that the majority
of participants were female (approximately 53.00%), between the ages of 26 and 35 (about 50.50%), held
a bachelor’s degree or equivalent (67.20%), were single (73.00%), worked in private companies (44.20%),
and had an average monthly income ranging from 15,001 to 30,000 Thai Baht (50.00%). Regarding the
factors of attitudes of consumers in Bangkok, the usability was entirely at a high level (X = 4.04). The
image reflection aspect was entirely at a high level (X = 3.96). The trust aspect was entirely at a high level
(X = 4.00). The duty in knowledge was entirely at a high level (X = 3.98). Marketing mix factors product side
was entirely at a high level (X = 4.05). Price was entirely at a high level (X = 3.94). Channel of distribution
was entirely at a high level (X = 3.91). Marketing Promotion was entirely at a high level (X = 3.90) and the
factor of purchasing decision to buy products that use environmental packaging of consumers in Bangkok
was entirely ranked at a high level (X = 3.89). The hypothesis testing confirmed that attitude-related factors,
including image reflection, trust, and duty in knowledge, significantly influenced consumers’ decisions to
choose environmentally friendly packaging products in Bangkok at a 0.05 significance level. Marketing mix
factors consisted of product, price, channel of distribution and marketing promotion affect the decision to

use environmentally friendly packaging of consumers in Bangkok at statistically at the 0.05 significance level.
Keywords: ECO-FRIENDLY Packaging; Consumers; Attitudes
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d7ui 3 1WuskuvdeuauNglnuladedliudseaun1anisnann Usenaunig 1) ANuNansdun
2) MUTIAT 3) MUTBIMNTIAS UG Lag 4) mMunsaaasunseain Janwagidu Rating Scale MuLUULNATIA
984 Likert Scale WuLRgfUdILN 4

v ¢ A

| ::1' & a o v o A a v dqw a 1% Y a
dun 4 LU‘ULL‘UU?{@‘UQ’]NLﬂEJ']ﬂUﬂqimﬂﬁualﬁ]sfj@auﬂ’]WIGUUiiﬂﬂm%LW@ﬁQLLUWa@NGU@QQ'Uiiﬂﬂ

a

Tungammumues Sanwazidu Rating Scale muuuuNInsinves Likert Scale il 5 sz Tnafinawinisiiviug
GREIATRAD

5 vings 1nitgn
4 e 11N
3 MN8N Uunang
2 MUY 1oy
1 viuneds Yioeiian

3.3 ManAdoULA3odlo

331 msmTadeuATiBmsduienn (content validity) iidtldfmensaaeulasmsthuuuaeuny
fatiuauerioonnssinu Wensnasuanugniies ATupswaLtev msvnzawmsuNw ntutihly
TimssmanAiiiu@emaluisiazin $1uu 3 viu Ineiduivssaandiduadadam 1 iuuasgnsenandisuns
nanmuieFaInden Sy 2 vhu ielrimuuzth uasvhmsnsaaeunnualysel AnuATEURRUNNBIAUsENBUTINTIA
warinsanUseiuanudenndosseidemauusias tofiulls i ianzvein1side winthuwnd I0C (ndex of
Item — Objective Congruence) Inglgisnuuae 10C Tronsuldluusaz ooy fie mnnisSewhiu 0.50 Fwazuansi
wuvasuMafen T iyntelinanm nssnuiiom uaredlunasiensul (faen Mindtiymn, 2560)
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ayunansmAIaviiauaeanaed I0C (index of Item - ObJeCtlve Congruence) fidartmun 2 A fa
1) A1 10C Aignunalldannnimiewiniu 0.50 wanrideraiiunsssiiiom isedenAdeIiuingUseasd
ifeIn1I9e

(%

2) 1 10C figaildfiandvdisng 0.50 uansidemauiiulinssmnuden vieaonadesiuinguszasd

fiFoanside
332 mnsnasurudehl (reliability) §iselsinsihuuuaeunsilunnae difuiAlnAly njswmasuAs

Aslnduinedns Taednsdruusegauiioltlunsmaasunuuasunm (Pilot Test) siodrurusnegefimnzay
fie 10:1 (Baumsarther & Hombure, 1996) ftiulusuAdoiesldietslunmsnageuauideieldvesuvudeuny
$1uau 40 9a Weneaeuanudrlalusony antuthuuaeunufldinduallunismendudssavisdain (Alpha -
Coefficient) $heFivesnsausy (Cronbach) ienandliiduinaostiotuasnsalinansinadiuiuou iz dafess
il Reirnudethgrrannlinansin Fesaaduam (consistency) thifeilethirdesdiotilifiuriusm
Hoaiunauihosnsindifing wafldaswiy vielndifestumiiu manudeuasdmdnsanisarh ssrhe 0 - 1
felnd 1 uanei wuuaeunulimudesiugs wazinAlng 0 wanshuuuaeuamEimLdosuMlnsMmeLTeLhl
Yosnauasiumsaeiimlitiosndn 0.70 (Faen MAvdlyw, 2560) Fwsdoldhuvvasunuiinnuidede
wazansmsniuuuasunsialunsAnylFesamnza

Tngran1siaszimannudesiu (reliability) Igranudesulunmsmsatiuwiiu 0.90 wazAA
Wesfumedu fail

1. Y938 usiAumf ANANUTBRUIUN NI 0.90

=
FY
2. U298d1uUszaun1en1snag faanuweduluninsuingu 0.91
=
B

3. snunseindula manuidesiulunmsiuwiiu 0.90
3.4 NEiuTIUTINkAEInTTideya
3.4.1 naiusiuindeya
(1) Toyauguall (primary data) ldwuuasuaueeaulatiniu Google Forms Duedeatielunis
Funurdoyafiefnwihifiiuadensindulateduiilivsssumifodunadeuosfuilaalunsummumuas
Tngvermnuinilennnguinedns udmideyanlsunuszananamelsunsudidagunsaia ileuvauaziiaussioly
(2) Foavfugd (secondary data) ¥hnisfnwuuidn nqud warsnwidefiRedosisluuas
msUszmafiieadestusuysiidesnisinem Tasnsiuaideyaanienans Sumesidn wazinanuideiifedos
3.4.2 MFIATINTBYR
(1) MTWATILVERRBINTIUUT (descriptive statistics analysis) yin1siwsenveya lngldata
AP (frequency) Aade (mean) wavauideauunnsg (standard deviation)
(2) MTIngviatatiseysny (Inferential statistics) in1saaseideya laglinsiinsesiaunis
annegienyan (multiple regression analysis) TnelfinaiadendaulsTagdtiiusuUssassuuuduney (stepwise

regression)

4. NaN15I98
dauil 1 dayaniluvesnaunuugauniy
e WU Swauvesneukuvasuaudulgily iwanda 31uau 212 au Anduseeag 53.00

sosasndunewe 91w 188 au Andusesay 47.00
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Anfufesay 17.80 gafvdusi/mune Sruau 47 au Anliufesay 11.80 uaztiesilan Ao o1dwdu q S1uam 2 Au
Andusewaz 0.30

nelfadeseifion wuih meldiadesoreuvessunulreunuuasunudulngegluta 15,001 - 30,000 Um
F1uau 200 au Anluderay 50.00 sesaan Ao s1elaliiiu 15,000 v S1wau 97 Au Anduiesay 24.30 1eld
30,001 - 45,000 UM 313U 69 AU Asvusasar 17.30 57818 45,001 — 60,000 UM 31U 21 Au AnluSeuas
5.20 LLasﬁaaﬁqm Ao s1el9unnI1 60,001 ULl $1uau 13 au Andutesay 3.20

dauil 2 Yaduduiiruaivestfusinalungammwamiuns

Tadeauriruaivesfuslnalunsaunnumiuas dulseleyildasslaesin wuidn nanisuseidu
Tunmsaeglusziuann (X = 4.04, SD = 0.722) definsanluneasBennui dusenouilinandusauiniliussgius
WiedamnadonaninsauluAalffiszfunAniiuinniian (X = 4.10, SD = 0.861) sedasn Ao AudnTldussqsinsi
iedunndeuneliiAnuaiiviosninduiilliusseiaeimly (X = 4.09, SD = 0.884) dufitliussefasiile
?ﬁmmé’ammmamﬁwaﬂﬁ@m?aLLmé’avaé’ (X = 4.01, SD = 0.861) LLazﬁuﬁwﬁ’lSﬁmiﬁgﬁm%Lﬁa%nLL’mé'au
aunsageaanele (= 3.98, SD = 0.803) AUAAU

Taduiwimuaiivesuilaalunguvmumuns suagveunnanuallaesin wudl wansuseidy
Tunmsawegluseduann (X = 3.96, SD = 0.837) WeRinsanluseazideamuin Audniiliussyfusiiiodundon
Huflvensuvesdnuiiszduanudaifiuinniign (X = 4.01, SD = 0.943) sesawn fo Matedudilliussgfusiiio
Andouviliigduauiuaty (X = 3.96, D = 0.919) meteduiilliussgiumitedunndouhlilisuns furanay
southanntL (X = 3.94, SD = 0.985) LLazﬂﬂi%aauﬁﬂﬁi%'miﬁ;ﬁmsmﬁa%ﬂLL’mé’auLﬂumﬁamﬁﬂuﬁmu (X =3.92,
SD = 0.941) aua1Au

Tadesnunimuafvesiuilaalunsannumuas auanulindalagsm wudr wansussdivlunims
ogluseiunnn (X = 4.00, 5D = 0.778) Wefimsanluseasiden wuih dudilfussefasiiedanadoniinszuiunis
wanTdusinsudsinndenegrauviasasedumsAniusnatian (X = 4.03, SD = 0.854) s0sasn Ao Aufiliussastas
Lﬁaﬁamé’aaﬂé’a%ﬁammﬁu&[ﬁ]iwmﬂﬁqiﬁﬂﬁu%aLmﬁammmiaagﬂii'mﬁ’uiﬁasmé"qﬁu (X = 4.02, SD = 0.893) &uAn
ﬁi%’uamﬁzuezﬁl,ﬁa?aLnﬂé’aua%fﬂnﬂaﬂmﬁulﬁldwﬁuﬁﬂﬁaﬂa'nLﬂuﬁMiﬁuﬁqLLaﬂﬁauadwqLLﬁ%‘%q (X = 3.98, SD = 0.855)
uazdufldussyfaifiedanndonainsnssuiinussdusidnanidulinsivdunndenssausioss X = 3.96,
SD = 0.927) aua19u
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Hadesurimiefvesiiuslanlungaummmuas sumhilusuasiassm wuin sansussdiulunws
agluszAuin (X = 3.98, SD = 0.797) dleRansanluswaziBoanuin ﬁué’wﬁ%’miﬁ;ﬁm%ﬁa%LL’mﬁamﬁuﬁuﬁw
fdmansenuReanndsNTaaNIAUADY 5]'1u°dizmv1Lamﬁ’uﬁ'ﬁz@fummﬁmﬁumﬁqm (X = 4.01, SD = 0.899)
509897 Ao Audfitaarnaddondududiduinsdedanndey (X = 4.00, SD = 0.878) %ué’wmﬁi’fmiﬁ;ﬁm%l,ﬁa
AawndeuansaeraaldmunNsEUIUNTNITNN W qumaaﬂﬁéaaamﬂéfﬁwLLaqmﬁméLﬁuﬁu (X = 3.95,
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AUEU

nanlagasy Yadeduiruafivesusinalunsannumiuas wansusedivlunimsisegluseduinn loun
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(X = 4.00, SD = 0.778) wazauuselgvultans (X = 4.04, SD = 0.722) Aud1nu

dauil 3 Jadudrulszaumenisnanvasfiuilaelunsamwaniuns

Uadshudsvauymanisnans sundnsiauilaesiu wud wan1susediilunmsiseghuseduinn X =4.05,
SD = 0.734) efinrsanlumeaziBeanuiy Fufiilivssafusifedunndondudumiliiunudotiolusm
anuvaendvinnidud iUl semieniu warduiiliussedusiiiodunedeniinisinaainiusesiitaau
ansadanaldinedisyfuauAndiuinniign (X = 4.07, SD = 0.867, 879) 589a3N Ap AuMTild UsTYTTUsLile
Aawndouiimnuvannvans mswionmieans (X = 4.05, SD = 0.834) uazasaumiliussiusiiiedunadon
\Wuaudnifinnaningede (X = 3.99, SD = 0.816) Audsy

Tadeduuszaunianisnann musAlagsin wud kan1sussdiulunwsueglussauann X = 3.94,
SD = 0.844) ilefinrsanluneaziBeanuin naflanumnzaudensuifisuiunuawesussyfusifiodundon
wagsimvesdumiduiinsdedandeniismgusduaniefisuiunstisinmaaindesiissfuanuaeiy
wnften (X = 3.96, SD = 0,989, 0.916) 503a41 Ao TAvasAuTliusTyusiledundoudisiarotuivanzan
fuvBina (X = 3.93, SD = 0.967) uazsIAvesUITyfausiiiodunadeslidesiUdsunlas (X = 3.90, SD = 0.915)
ALEIAY

Tadeaulsvaunimsnatn suesmanisindmhelagsin wud sanisussdiulunmsiueglu
seifunn (X = 3.91, SD = 0.883) ilefiansanlusieaziBoanuin dudilldussdnmiiioduandessinigdnned Inauiu
Piuauiiiuinsedunndoudssdueuaiiunniian (X = 3.97, SD = 0.966) 50501 Ao Tosmen15ToAUAN
fldfloussyfasiiodunadoundode Sdminglududwily X = 3.90, SD = 0.986) uarAudiliussatumide
dawndouiinisue Online (X = 3.87, SD = 0.927) muddu

Uaduahudssauminisnana Mmunisduasumseanalagsiu wuh semsussdulunmsiseglusgiuinn
(X = 3.90, SD = 0.935) lefisanluseaziBoanuin finslawandudosis q wu nsviemd Ing usiuiy Sumeside
Hustu wagiimssusdliiiuicsslovivesussiusiflodunadeutissdumnuAndiunniian (X = 391, SD = 1.018,
1.009) so%a3n fio Sdwanfiamwnndoussyfasiiodunndeudulszswiouinamnn X = 3.90, SD = 1.018)
waziinmsdauaiunisnan wu an wan uan wax 1usiu (X = 3.86, SD = 1.017) mud1du

nanlawasy Tadeaiuuszaumnemsnain wansussdulunmsiegluseduann laun unisdassy
M3RaA (X = 3.90, SD = 0.935) AUFaMeMsInTWLNeY (X = 3.91, SD = 0.883) Mus1A1 (X = 3.94, SD = 0.844)
wagmUNANAI (X = 4.05, SD = 0.734) mud1du
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