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A STUDY OF CONSUMERS’ ATTIUDES TOWARDS PRODUCT’S APPEARANCE,
PACKAGING AND DECISION MAKING IN PURCHASING ORGANIC HERBAL COSMETIC

PRODUCTS IN BANGKOK
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Abstract

The objective of this research is to study consumer attitudes of packaging factors on organic herbal
cosmetics purchasing decision. The outcome is expected to be used as packaging design guideline for
cosmetic industry to increase product awareness. This research is quantitative approach. The sampling is
400 consumers from 6 districts who living in Bangkok district using multistage sampling method. The tool for the
study is researcher developed questionnaire by gathering information from theory and related studies then
adjusted to be particularities and questions. The questions are divided into two parts which is consumer
information in the first part and consumers attitude toward organic herbal cosmetics package on their
purchasing decision in the second part. The result indicates consumers attitude on organic herbal
cosmetics package that effect purchasing decision as follows, the outer packaging shape should be rectangle.
The texture of outer box material should be matt with transparent plastic wrapping. The outer box text
should be either glossy or glitter color. The inner package should be round bottle jar with glossy surface
and the inner package color should be in warm tone color to communicate the identity of herbal facial skin

care for the brightening purpose.
Keywords: Herbal Organic Cosmetics; Packaging; Purchasing Decision
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